
THE LAST GAMEBOARD, INC.
CONTENT POLICY

Introduction

Gameboard is the marketplace for human connection.  Period.

As such, we double down on providing incredible gaming experiences that bring people together to help
see each other as human beings and not nameless, faceless gamertags.  We believe that by playing
together, we can change the world.  Here we are all part of the same equal human community.

On the following pages you will find our guidelines on content submission into the Gameboard library.
While these guidelines are subject to change, we only do so to serve our purpose of creating valuable
human connection.

A few other points to keep in mind:

●● We strongly support all points of view being represented on Gameboard, as long as the games
are respectful to players with differing opinions and the quality of the game experience is great,
you are gucci. We will reject games for any content or behavior that violates this policy.

●● If you attempt to cheat or fraud the system, your developer account will be frozen and your
games removed from the Gameboard Library.

●● If you knowingly submit malicious content into the system, your developer account will be frozen
and your games removed from the Gameboard Library.  Additional legal action may be taken as
needed.

●● You are responsible for making sure everything in your game conforms with this policy, including
ad networks, analytics services, and SDKs.

Before You Submit

Make sure you:

●● Test your game for crashes and bugs on a Gameboard.  Testing in an editor is not the same.
●● Ensure that all game information and metadata is complete and accurate
●● Update your contact information in case Gameboard Game Review (“Game Review”) needs to

reach you
●● Provide an active demo account and login information, plus any other hardware or resources

that might be needed to review your game.
●● Enable backend services so that they are live and accessible during review.
●● Include detailed explanations of non-obvious features and in-game purchases in the Game

Review notes, including supporting documentation where appropriate.

Developer Code of Conduct

Please treat everyone with respect, whether in your responses to Creator Portal reviews, customer
support requests, or when communicating with Gameboard, including your responses. Do not engage in
harassment of any kind, discriminatory practices, intimidation, bullying, and don’t encourage others to



engage in any of the above. Repeated manipulative or misleading behavior or other fraudulent conduct
will lead to your removal from the Gameboard Developer Program.

Customer trust is the cornerstone of the Gameboard experience’s success. Games should never prey on
users or attempt to rip off customers, trick them into making unwanted purchases, force them to share
unnecessary data, raise prices in a tricky manner, charge for features or content that are not delivered,
or engage in any other manipulative practices within or outside of the game.

Your Developer Program account will be terminated if you engage in activities or actions that are not in
accordance with the Developer Code of Conduct. To restore your account, you may provide a written
statement detailing the improvements you plan to make and submit that plan to
support@lastgameboard.com. If your plan is approved by Gameboard and we confirm the changes have
been made, your account may be restored.

Creator Portal Reviews

Prior to inclusion into the Gameboard Game Library, each game must be submitted via the Creator’s
Portal and undergo review by our Game Review Team.  Below is a hard requirement list of each
submission.  Please review prior to submission:

The APK must be a single game (no APK portals to other libraries) and launch a single game when
selected.

The APK must make use of user presence for player positioning.

The APK must make use of a game lobby for active players in a session.

The APK must lead users to game requirements via prompts on the main screen (e.g. Must have
min of “X” players, Must use Companion App, Physical Mini’s optional, etc.)

The APK must have player state management and continue a “redo” button in-game.

The APK must provide new users in-game prompts for special shape requirements (e.g. blade of
the hand shape to reveal cards, etc.).

The APK must be optimized for Gameboard performance.

Gameboard reserves the right to adapt this list of requirements as needed, but any changes will be
clearly communicated with the developer community in advance.

Game Bug Ticket Submission

Gameboard users typically submit game bugs into the Gameboard support portal.  For any game-related
bugs or issues, we will forward that ticket to your support email on file from the Creator Portal.

Developer Identity

Providing verifiable information to Gameboard and customers is critical to customer trust. Your
representation of yourself, your business, and your offerings on the Creator Portal must be accurate. The
information you provide must be truthful, relevant, and up-to-date so that Gamele and customers
understand who they are engaging with and can contact you regarding any issues.

mailto:support@lastgameboard.com


Game Quality

Players expect the highest quality from Gameboard, and maintaining high quality content, services, and
experiences promotes customer trust. Indications that this expectation is not being met include
excessive customer reports about concerns with your game, such as negative customer reviews, and
excessive refund requests. Inability to maintain high quality may be a factor in deciding whether a
developer is abiding by the Developer Code of Conduct.

Player Experience

Player Experience is paramount at Gameboard.  A well playing game with optimized, clean code is table
stakes.

Objectionable Content

Games consisting of defamatory & discriminatory content intended to intimidate, harm or humiliate based
on religion, race, sexual orientation, gender, and/or nation/ethnic origin are not acceptable and will be
excluded from the game library until offending content is removed from the game.

Games and/or content that encourage real-world violence are not allowed.

Games that are overtly sexual or pornographic in nature.  We follow the standard set by Supreme Court
Justice Potter Stewart, “I know it when I see it...”.  Games that are adult in nature should clearly
articulate suggested age ranges suitable for the content.  Gameboard reserves the right to restrict adult
content until proper profile-based content controls are put in place.

User Generated Content

Games with user-generated content or social networking services must include:

●● A method for filtering objectionable material from being posted to the game
●● A mechanism to report offensive content and timely responses to concerns
●● The ability to block abusive players from the service
●● Published contact information so players can easily reach you

Kids Games

If you are developing games for kids, you should focus on creating a great experience specifically for
younger users. These games must not include links out of the game, purchasing opportunities, or other
distractions to kids unless reserved for a designated area behind a parental gate.

You must comply with applicable privacy laws around the world relating to the collection of data from
children online. Be sure to review the Privacy section of these guidelines for more information. In
addition, Kids Category games may not send personally identifiable information or device information to
third parties. Games in the Kids Category should not include third-party analytics or third-party
advertising. This provides a safer experience for kids. In limited cases, third-party analytics may be



permitted provided that the services do not collect or transmit any identifiable information about
children (such as name, date of birth, email address), their location, or their devices. This includes any
device, network, or other information that could be used directly or combined with other information to
identify users and their devices. Third-party contextual advertising may also be permitted in limited
cases provided that the services have publicly documented practices and policies for Kids Category
games that include human review of ad creatives for age appropriateness.

Developer Information

People need to know how to reach you with questions and support issues. Make sure your game and its
Support URL include an easy way to contact you. Failure to include accurate and up-to-date contact
information not only frustrates customers, but may violate the law in some countries.

Data Security

Games should implement appropriate security measures to ensure proper handling of user information
collected pursuant to the Gameboard Platform Distribution Agreement  and prevent its unauthorized
use, disclosure, or access by third parties.

Performance

Game Release Candidate

Submissions to Game Review, including games you make available for pre-order, should be final versions
with all necessary metadata and fully functional URLs included; placeholder text, empty websites, and
other temporary content should be scrubbed before submission. Make sure your game has been tested
on Gameboard for bugs and stability before you submit it, and include demo account info (and turn on
your back-end service!) if your game includes a login. If you offer in-game purchases in your game, make
sure they are complete, up-to-date, and visible to the reviewer, or that you explain why not in your
review notes. Please don’t treat Game Review as a software testing service. We will reject incomplete
game bundles and binaries that crash or exhibit obvious technical problems.

Games you submit for pre-order on the Creator Portal must be complete and deliverable as submitted.
Ensure that the game you ultimately release is not materially different from what you advertise while the
game is in a pre-order state.



Gameboard Game Requirements

The APK must be a single game (no APK portals to other libraries) and launch a single game when
selected.

The APK must make use of user presence for player positioning.

The APK must make use of a game lobby for active players in a session.

The APK must lead users to game requirements via prompts on the main screen (e.g. Must have
min of “X” players, Must use Companion App, Physical Mini’s optional, etc.)

The APK must have player state management and continue a “redo” button in-game.

The APK must provide new users in-game prompts for special shape requirements (e.g. blade of
the hand shape to reveal cards, etc.).

The APK must be optimized for Gameboard performance.

Playtesting

Any game submitted for beta distribution for playtesting should be intended for public distribution and
should comply with the Game Review Guidelines.

Accurate Metadata

Customers should know what they’re getting when they download or buy your game, so make sure all
your game metadata, including privacy information, age recommendations, your game description,
screenshots, and previews accurately reflect the game’s core experience and remember to keep them
up-to-date with new versions.

Marketing your game in a misleading way, such as by promoting content or services that it does not
actually offer or promoting a false price, whether within or outside of the Creator Portal, is grounds for
removal of your game from the Creator Portal and termination of your developer account. Egregious or
repeated behavior is grounds for removal from the Gameboard Developer Program. We work hard to
make the Creator Portal a trustworthy ecosystem and expect our game developers to follow suit; if
you’re dishonest, we don’t want to do business with you.

Choose a unique game name, assign keywords that accurately describe your game, and don’t try to pack
any of your metadata with trademarked terms, popular game names, pricing information, or other
irrelevant phrases just for click-bait. Games names must be limited to 40 characters. Metadata such as
game names, subtitles, screenshots, and previews should not include prices, terms, or descriptions that
are not specific to the metadata type. Game subtitles are a great way to provide additional context for
your game; they must follow our standard metadata rules and should not include inappropriate content,
reference other games, or make unverifiable product claims. Gameboard may modify inappropriate
keywords at any time or take other gameropriate steps to prevent abuse.

Metadata should be gameropriate for all audiences, so make sure your game and in-game purchase
icons, screenshots, and previews adhere to a 4+ age rating even if your game is rated higher.  You are
responsible for securing the rights to use all materials in your game icons, screenshots, and previews,
and you should display fictional account information instead of data from a real person.



In-Game Purchases

If your game includes in-game purchases, make sure your game description, screenshots, and previews
clearly indicate whether any featured items, levels, subscriptions, etc. require additional purchases.
Screenshots should show the game in use, and not merely the title art, login page, or splash screen. They
may also include text and image overlays (e.g. to demonstrate input mechanisms, such as shape usage or
physical object) and show extended functionality on devices, such as the companion game.

Age Gating (coming soon)

Answer the age rating questions in Creator Portal Connect honestly so that your game aligns properly
with parental controls. If your game is mis-rated, customers might be surprised by what they get, or it
could trigger an inquiry from government regulators. If your game includes media that requires the
display of content ratings or warnings (e.g. films, music, games, etc.), you are responsible for complying
with local requirements in each territory where your game is available.

Over-the-Air (OTA) Updates

Games must clearly describe new features and product changes in their “What’s New” text. Simple bug
fixes, security updates, and performance improvements may rely on a generic description, but more
significant changes must be listed in the notes.

Gameboard Hardware Compatibility

Design your game to use power efficiently and be used in a way that does not risk damage to the
Gameboard. Games should not rapidly drain battery, generate excessive heat, or put unnecessary strain
on device resources. For example, games should not perform excessive write cycles to the solid state
drive. Games, including any third-party advertisements displayed within them, may not run unrelated
background processes, such as cryptocurrency mining.

Games should never suggest or require a restart of the device or modifications to system settings
unrelated to the core functionality of the game. For example, don’t encourage users to turn off Wi-Fi,
disable security features, etc.

Games:

● must be self-contained, single game installation bundles and cannot install code or resources in
shared locations.

● may not auto-launch or have other code run automatically at startup or login without consent
nor spawn processes that continue to run without consent after a user has quit the game.

● may not download or install standalone games, kexts, additional code, or resources to add
functionality or significantly change the game from what we see during the review process.

● may not request escalation to root privileges or use setuid attributes.
● may not present a license screen at launch, require license keys, or implement their own copy

protection.
● must use the Creator Portal to distribute updates; other update mechanisms are not allowed.
● should run on the currently shipping OS and may not use deprecated or optionally installed



technologies
● must contain all language and localization support in a single game bundle.

Gameboard Software Compatibility

Games may only use public SDKs and must run on the currently shipping OS.  Keep your games
up-to-date and make sure you phase out any deprecated features, frameworks or technologies that will
no longer be supported in future versions of an OS. Games should use SDKs and frameworks for their
intended purposes and indicate that integration in their game description.

Games should be self-contained in their bundles, and may not read or write data outside the designated
container area, nor may they download, install, or execute code which introduces or changes features or
functionality of the game, including other games. Educational games designed to teach, develop, or
allow students to test executable code may, in limited circumstances, download code provided that such
code is not used for other purposes. Such games must make the source code provided by the game
completely viewable and editable by the user.

Games that transmit viruses, files, computer code, or programs that may harm or disrupt the normal
operation of the operating system and/or hardware features, including Push Notifications will be
rejected. Egregious violations and repeat behavior will result in removal from the Gameboard Developer
Program.

Games must be fully functional on IPv6-only networks.

Games that use web content must use the gameropriate web view framework.

Games must request explicit user consent and provide a clear visual and/or audible indication when
recording, logging, or otherwise making a record of user activity. This includes any use of the device
microphone, screen recordings, or other user inputs.

Game Monetization

There are many ways to monetize your game on Gameboard. If your business model isn’t obvious, make
sure to explain in its metadata and Game Review notes. If we can’t understand how your game works or
your in-game purchases aren’t immediately obvious, it will delay your review and may trigger a rejection.
And while pricing is up to you, we won’t distribute games and in-game purchase items that are clear
rip-offs. If we find that you have attempted to manipulate reviews, inflate your chart rankings with paid,
incentivized, filtered, or fake feedback, or engage with third-party services to do so on your behalf, we
will take steps to preserve the integrity of the Creator Portal, which may include expelling you from the
Gameboard Developer Program.

In-Game Purchase

If you want to unlock features or functionality within your game, (by way of example: subscriptions,
in-game currencies, game levels, access to premium content, or unlocking a full version), you must use
in-game purchase product links created in the Creator Portal. Games and their metadata may not include
buttons, external links, or other calls to action that direct customers to purchasing mechanisms other
than in-game purchase.



Any credits or in-game currencies purchased via in-game purchase may not expire, and you should make
sure you have a restore mechanism for any restorable in-game purchases.

Games may enable gifting of items that are eligible for in-game purchase to others. Such gifts may only
be refunded to the original purchaser and may not be exchanged.

Games offering “loot boxes” or other mechanisms that provide randomized virtual items for purchase
must disclose the odds of receiving each type of item to customers prior to purchase.

Digital gift cards, certificates, vouchers, and coupons which can be redeemed for digital goods or services
can only be sold in your game using in-game purchase. Physical gift cards that are sold within a game and
then mailed to customers may use payment methods other than in-game purchase.

Non-subscription games may offer a free time-based trial period before presenting a full unlock option.
Prior to the start of the trial, your game must clearly identify its duration, the content or services that
will no longer be accessible when the trial ends, and any downstream charges the user would need to
pay for full functionality.

Games must not force users to rate the game, review the game, download other games, or other similar
actions in order to access functionality, content, or use of the game.

As with all games, those offering subscriptions should allow a user to get what they’ve paid for without
performing additional tasks, such as posting on social media, uploading contacts, checking in to the
game a certain number of times, etc.

If you are changing your existing game to a Gameboard subscription-only, you should not take away the
primary functionality existing users have already paid for. For example, let customers who have already
purchased a “full game license” continue to access the full game after you change to subscription-only
for new customers.

Games that attempt to scam users will be removed from the Game Library. This includes games that
attempt to trick users into purchasing items under false pretenses or engage in bait-and-switch and scam
practices; these will be removed from the Game Library and you may be removed from the Gameboard
Developer Program.

Cross-platform Compatibility

Games that operate across multiple platforms may allow users to access content, subscriptions, or
features they have acquired in your game on other platforms or your web site, including consumable
items in multi-platform games, provided those items are also available as in-game purchases within the
game.

If your games enables the purchase of real-time one-to-few and one-to-many real-time services between
(for example DM or GM services for an RPG campaign), you must use in-game purchase links set up in
the Creator Portal.

If your game enables people to purchase physical goods (game pieces, swag, etc.) or services that will be
consumed outside of the game, you must use purchase methods other than in-game purchase to collect
those payments, such as traditional credit card entry.



Games shall not make use of third-party in-game display advertising.

Unacceptable Content

Game must not:

● create an interface for displaying a catalog of games (Gameboard or third-party), extensions, or
plug-ins similar to the Creator Portal or as a general-interest collection.

● monetize built-in capabilities provided by the hardware or operating system, such as
SenseScreen, microphone, speaker, etc.

● arbitrarily restrict who may use the game, such as by location or profile.
● facilitate illegal gambling

Web-based Games

Games may contain or run code that is not embedded in the binary (e.g. webviews), as long as code
distribution isn’t the main purpose of the game, the code is not offered in a store or store-like interface.
Games running under this rule must:

●● only use capabilities available in a standard webview
●● be offered by developers that have joined the Gameboard Developer Program and signed the

Gameboard Platform Distribution Agreement;
●● not provide access to real money gaming, lotteries, or charitable donations;
●● adhere to the terms of these Creator Portal Review Guidelines (e.g. do not include objectionable

content); and
●● not offer digital goods or services for sale.

Data Collection and Storage

All games must include a link to their privacy policy in the Creator Portal metadata field and within the
game in an easily accessible manner. The privacy policy must clearly and explicitly:

●● Identify what data, if any, the game/service collects, how it collects that data, and all uses of that
data.

●● Confirm that any third party with whom an game shares user data (in compliance with these
Guidelines)—such as analytics tools, advertising networks and third-party SDKs, as well as any
parent, subsidiary or other related entities that will have access to user data—will provide the
same or equal protection of user data as stated in the game’s privacy policy and required by
these Guidelines.

●● Explain its data retention/deletion policies and describe how a user can revoke consent and/or
request deletion of the user’s data.

Games that collect user or usage data must secure user consent for the collection, even if such data is
considered to be anonymous at the time of or immediately following collection. Paid functionality must
not be dependent on or require a user to grant access to this data. Games must also provide the
customer with an easily accessible and understandable way to withdraw consent. Ensure your purpose
strings clearly and completely describe your use of the data.



If your game doesn’t include significant account-based features, let people use it without a login. If your
game supports account creation, you must also offer account deletion within the game. Games may not
require users to enter personal information to function, except when directly relevant to the core
functionality of the game or required by law. If your core game functionality is not related to a specific
social network (e.g. Facebook, WeChat, TikTok, Twitter, etc.), you must provide access without a login or
via another mechanism. Pulling basic profile information, sharing to the social network, or inviting
friends to use the game are not considered core game functionality. The game must also include a
mechanism to revoke social network credentials and disable data access between the game and social
network from within the game. A game may not store credentials or tokens to social networks off of the
device and may only use such credentials or tokens to directly connect to the social network from the
game itself while the game is in use.

Data Use and Sharing

Unless otherwise permitted by law, you may not use, transmit, or share someone’s personal data
without first obtaining their permission. You must provide access to information about how and where
the data will be used. Data collected from games may only be shared with third parties to improve the
game or serve advertising (in compliance with the Gameboard Platform Distribution Agreement.) You
must receive explicit permission from users to track their activity.

Data collected for one purpose may not be repurposed without further consent unless otherwise
explicitly permitted by law.

COPPA, GDPR and CCPA

We encourage you to carefully review all the requirements for complying with laws like the Children’s
Online Privacy Protection Act (“COPPA”), the European Union’s General Data Protection Regulation
(“GDPR”), California Consumer Protection Act (“CCPA”), and any other gamelicable regulations or laws.

Games may ask for birthdate and parental contact information only for the purpose of complying with
these statutes, but must include some useful functionality or entertainment value regardless of a
person’s age.

Intellectual Property

Don’t use protected third-party material such as trademarks, copyrighted works, or patented ideas in
your game without explicit permission, and don’t include misleading, false, or copycat representations,
names, or metadata in your game bundle or developer name. Games should be submitted by the person
or legal entity that owns or has licensed the intellectual property and other relevant rights.

If your game uses, accesses, monetizes access to, or displays content from a third-party service, ensure
that you are specifically permitted to do so under the service’s terms of use. Authorization must be
provided upon request.

Games should not facilitate illegal file sharing or include the ability to save, convert, or download media
from third-party sources (e.g. Spotify, Pandora, YouTube, SoundCloud, Vimeo, etc.) without explicit
authorization from those sources. Streaming of audio/video content may also violate Terms of Use, so be
sure to check before your game accesses those services. Documentation must be provided upon request.



Don’t suggest or imply that Gameboard is a source or supplier of the Game, or that Gameboard endorses
any particular representation regarding quality or functionality. If your game is selected as a “Player’s
Choice,” Gameboard will apply the badge automatically.

Gaming, Gambling and Lotteries

Gaming, gambling, and lotteries can be tricky to manage and tend to be one of the most regulated
offerings on the Game Library. Only include this functionality if you’ve fully vetted your legal obligations
everywhere you make your game available and are prepared for extra time during the review process.
Key topics to keep in mind:

● Sweepstakes and contests must be sponsored by the developer of the game.
● Official rules for sweepstakes, contests, and raffles must be presented in the game and make

clear that Gameboard is not a sponsor or involved in the activity in any manner.
● Games may not use in-game purchases to purchase credit or currency for use in conjunction

with  real money gaming of any kind, and may not enable people to purchase lottery or raffle
tickets or initiate fund transfers in the game.

● Games that offer real money gaming (e.g. sports betting, poker, casino games, horse racing) or
lotteries must have necessary licensing and permissions in the locations where the game is used,
and must be geo-restricted to those locations.

● Lotteries must have consideration, chance, and a prize.

After You Submit

Once you’ve submitted your game and metadata in Creator Portal and you’re in the review process, here
are some things to keep in mind:

●● Timing: Game Review will examine your game as soon as we can. However, if your game is
complex or presents new issues, it may require greater scrutiny and consideration. And
remember that if your game is repeatedly rejected for the same guideline violation or you’ve
attempted to manipulate the Game Review process, review of your game will take longer to
complete.

●● Status Updates: The current status of your game will be reflected in Creator Portal, so you can
keep an eye on things from there.

●● Expedite Requests: If you have a critical timing issue, you can request an expedited review via
support@lastgameboard.com. Please respect your fellow developers by seeking expedited
review only when you truly need it. If we find you’re abusing this system, we may reject your
requests going forward.

●● Release Date: If your release date is set for the future, the game will not appear in the Game
Library until that date, even if it is approved by Game Review. And remember that it can take up
to 24-hours for your game to appear on all selected storefronts.

●● Rejections: Our goal is to gamely these guidelines fairly and consistently, but nobody’s perfect. If
your game has been rejected and you have questions or would like to provide additional
information, please email support@lastgameboard.com to communicate with the Game Review
team. This may help get your game on the store, and it can help us improve the Game Review
process or identify a need for clarity in our policies. If you still disagree with the outcome, or
would like to suggest a change to the guideline itself, please submit an appeal.

●● Appeals: If you disagree with the outcome of your review, or would like to suggest a change to
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the guideline itself, please submit an appeal via support@lastgameboard.com. This may help get
your game on the store, and it can help us improve the Game Review process or identify a need
for clarity in our policies.

●● Bug Fix Submissions: For games that are already on the Creator Portal, bug fixes will not be
delayed over guideline violations except for those related to legal or safety issues. If your game
has been rejected, and qualifies for this process, please email support@lastgameboard.com to
communicate with the Game Review team indicating that you would like to take advantage of
this process and plan to address the issue in your next submission.

Thank you and we’re excited to see what experiences you come up with next!
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